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1. What is your age group?

)& DR (20 LA « 20 /& ~29 7% - 30 7% ~39 % - 40 % ~49 % - 50 % ~59 ik -
60 A~69 %, 70 LA L)

2. How often do you buy new clothes?
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3. How long does it take from the time you buy clothes to the time you give them away?
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4. Where do you buy the most clothes?

AL (Fx—Vili - vav eVl E—N - FHNX—FAVIFRLT - AV Y
RALT AV IA4vay 7 Zofh)

5. What is the key to buying clothes?
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6. How much money do you spend on clothing purchases over a six-month period?
AR D FEARIC 22 1) 2 BH(50 2 —a LAF - 50 225 100 =—w& - 100 225 300 = —
o - 300 A5 500 =—w - 500 =—nm L |)

7. If you have any other comments or opinions about "Finnish people's different values

of fashion", please describe in below form.

H HEcid

2. FAACASH

[B853E DAERMERL. 20 mLAT 25 1 AL 20~29 %25 21 A, 30~39 %A 9 A, 40~49
s 18 Ay 50~59 %A 2 AL 60~69 %A 1 A, 70U LA T A hoTWn3, 22T,
39 AT 30 & 2 FEE, 40 %A L 22 A PIEE L BT, HIREIT>Tw <,



FRERK Y EFSHUISALE 2 R 7 e 777 4 2023 SN (Ev 1)

&3 [IEEH O F ik

20 fREAF 1A (1.9%)
20 18 21 N (39.6%)
30 9N (17%)
40 1t 18 A (34%)
50 & 2 N (3.8%)
60 % LA (1.9%)
70 R E 1A (1.9%)

HEPEE 2 THEROEASE | OFFHERIZ, K4DLBHVTH S,

FAERE (9 LA T3, hER (40 ELE) ik~ T, RO ASE S E v, FHEREIT
8 A (25.8%) 75 [HickmE| FERZBEAL TV DI L, FEBTIRIOEAIT 2 A
(9.1%) Itk & F 3,

x4 RN AL

FEAR D i ASHE Hic#a] AT AR ELE] X D A 7 s
A 8 N (25.8%) 17 AN (54.8%) 6 A\ (19.4%)
HhAETE 2 N (9.1%) 13 AN (59.1%) 7N\ (31.8%)

HEEE 3 [WEIROFTA IR O&EEHERIZ, K50LBVTH 2,

HEEEHER LD [Honm a2 LTl HFRERAET 2 L I RIERRD S W, FiC
HEEE DT A2 DEFA SRS, LY PRI TR FIRT L EF A AR o7z, IR
ERFb I EMHABROND,

x5 FEAROFTHBIR

FEROFTE M | 2 4 3~5 4 10 4 Honm< | Ly FH
5%ET wbdEc
paia= 2 N (6.5%) | 10 A 2 N (6.5%) | 16 A 1A (3.2%)
(32.3%) (51.6%)
rh A oA (0%) |5A 2 N (9.1%) | 15 A 0 A (0%)
(22.7%) (68.2%)

BMIEE 4 RO BALT 0GR, Koot BYThHD,

HEBI [vavvevrZeE—n (41.9%)] L (v I 4 vy a3y 7(355%)] 25, HiEE
FTAYIAVRETQ27%)] & [H Y FAY FRFT(22.7%)] TOBEARS ., B
AR LTEY, Yottty eh Yy FAVY PR FTCHEIREBEAT S 2 & 23bh o
%,



7 4 v 7 ¥ F NOEMRCHT 2 flifEil o U0 iz (207084H AR 5EE)

6 FEROEEAL AT
HEROBA | sy | XA v I 4|2V EF | T N—F | Fz—Vv |20t
AT v E—|Vvyvay | AV IFER|AVYEFAX|E
% 7 T T
HAEE 13 A 11 A 5A 1A 1A 0%
(41.9%) (35.5%) (16.1%) (3.2%) (3.2%)
HAE 5A 5N 5N RN IWN 3 A
(22.7%) (22.7%) (22.7%) (13.6%) (4.5%) (13.6%)

HRPEE 5 THERZBATABROFRA v b OFFHERIZ, £70LBYTH B,
Fi3o%RCh b e, FEREIE, MM & TBEEME & T4 v %, JhERIT T
REMEL & TIAME] & [FHFA V] ZEHELTCWIZ exbrs, Ebbd, [HEEME] &

[FHA V] ZEHEL T2 2 L IT—f7208, HEREIL X O MMitgZ. FaEEi: X v mAtEs
HBELDEIELT VS, £/, PL Y FEFEA VP EEREEBDRL, FLY FICER
NEWHEERS W L 23bh 5,

KT HIREWBATZ2EORA v b
HAESE
BereM: 16 A (30.2%)
A : 12 A (22.6%)
FHA v 11 A (20.8%)
filitg : 7 N (13.2%)
5 AN (9.4%)
FLYF:2 A (3.8%)

T E

filitg : 24 A (23.8%)
BeREME - 23 N (22.8%)
THEA Y 122 N (21.8%)
it A - 14 A (13.9%)
14 A (13.9%)
FLY P4 N (4%)

HFEHE 6 [EERICHEMRIC 2T 2 B OEFHERIZ, £8DL BV TH S,
M7 v—7&% 1101 2205 300 21— | DRSS < HEERIE 501 2—vll k] %
ESEAZEERE LD b Ee,

#* 8 HEMTIERICHY T 2 EA

PAEMCER | 50 2—w Bl | 51~100 =— | 101~300 = | 301~500 = | 501 = —wu}]
K588 | T = —n —n s

N 3N (9.7%) |8 A (25.8%) | 16 A (51.6%) | 4 A (12.9%) | 0 A (0%)
Hh4F 2N (9.1%) |4 A (182%) | 12 A (54.5%) | 2 A (9.1%) |2 A (9.1%)




FRERK Y EFSHUISALE 2 R 7 e 777 4 2023 SN (Ev 1)

BREEHT7 77vyaviedd sz zodhicd

PUToEIIFIMT74 vV FADT7 7 vy a vicid afiifoEn] icflds &5/ -
CHIEN I NWE LD, TRl 74— @ AL v, ] d#HEhTnwiza XAy FTh
5, HAERE S TER O ATRERSE NV EAY F RN T2 XT3 X 3% <, FR

[l 37 IR 2l L CERBEFAE A~ D RO = S 23l 2 % 6

*9 HiiRddo=a X v b

<F >
cSRIEIL o LEHERETCIREE Vv,
s T o T, IROFERENE IR EE 7,

cFHiOaY TR FPRYICEDLRDOT, TNZNOFHICEoREMET 22 L3
FricEHE T,

1R EDLZR N LD H 2D T, 6 7 AT H b 7w,
- Fifen etk

c 74V IV ENE 7 Ay ad k) afARECAYIO T H A v L RICAlifiE % B\ T
W3,

T4V ITVEREADE LI, HILWIRICE W2 2 22 %2EF 2 3T, HOREZMED#
Wt 2HEAIDH 2 L S iCim KL B,

c AV EAVFETTRAGREDDETN, ZZTCHRHIHIAGEE T > TWE T,
< HhAESE >

T 7Ry a vt ENBLATELEZDOT. AT OVREEDARVE ST L TW 325,
L W,

-A[EECTHNIE, TV —~—T v bRV H A I ay FTREETLIICLTW S,
TR XS VA I rE TS &S, Facebook I2iX, 77 v FilloFRE 7 —T7
BHY T,

D74 VIV IEANEI REEZRDZLE PRVBEENZLEES, EELVADL 2
—FPEEIEWVIDITICD VDRV, ZLORIEIGHL TWE 2 EI 2D E LR ITNIE R
SRR

KRN ASICE ST A VOREFICAND =D ICEBEE LR, 74 v TV FO/NX
BREHLEErOREE I b H D,

Rt REE L BEET OV = A PRV EF X b,




7 4 v 7 v FANDERICH 2 lifE@l o R ik (207084H K3k SEE)

BIE FLOHLEE

INHLDT—=Zhb, 74 v 7Y FADOFERICNF 2 fifElic v, AR Tw o
DEWEMERT 5 Z LA TE 7z, HFF MRS 2 EH L, PRI~ THEICEREZ A
T HEMDDH 5, —/7 T, HERIE, BRREECT A ZEH L, X RSFEREZRE T 51H
MICH %,

HEBONEITENIL., KM CHITEZEY 77 A 77 vy a voRETH B, itk EE
L, BHBICH LR Z A VERD AN WED @A L T b, —5 T, FEFIE, WE
CHERENE. X O ICTEIROE B ATREMEICE X 2B VTV 5 X 9 ITEKL 3,

Tz, HIRE TEONRL A2 E Tl RAT2EG2EERBIPERb GV LD, 7
4 VTV FADHERICHT 2L L LT, BT cidid, BEXRYICYI 3 &) Ffen]
RETE~DEFORIENZ EBH R 5, TN, FiAlRER 7 7 v v a Y ~DBLA, 74 v
ZY FENTES A IN TR L E2RLTEY, BENE~DOEH#RO S X SHETH)
ICHRfEIC KX T W3 2 &b h 3,

HFAEE RS T A T L% AT AL D Z b, KO ANE LRl Rtk I EH
FTEEEHiIC, ~EDHENZBELTVWLILEERLTVS, 2OITEhH, 74V TV
Fo77vyavERCTREERTLD=— G U285 4 voldtrko bz, %
EFEICIXFRAT V) 2D A7z Fpfe rlREVEIC D BCRE L 7= F R R O 7 4 7 2 %2 @ik 35 ¢
T, mitRo==Xicszond725 95,

o kyic, HREOHETIHOECERE I 2, 77 vy a vERIT LY Fkirligc, %
MABEED = — RG22 28R ~—T T4 v 78K E BT 2 2 L PEETH 5,
Fic, BRIERIEICBUR A MHEE SN T 2, 2au a8l T 4 v ofiiRe. flinl
B EwM O L, BEICHEL 2 A RETFALOIHADL, SHBD 77 v a VERD
RYNC & o TR R B TL & 9,

D' Fm 4 b b=y (2022), THEO/NEHET v F 27 2023],
https://www?2.deloitte.com/jp/ja/pages/consumer-business/articles/dis/gpr.html (2023/1/29 &),

2 ORRERE (2012), (77 R+ 77 v avicBF 3548 D A 51 = X L-INDITEX t ZARA O 5
Bl % Huoic-1. p. 98,

SOMHHBEL (2012), [77 A b7 7 vy a v EHFEREOMEETE]. p. 52,

(https://core.ac.uk/download/pdf/267897471.pdf  (2024-01-30 B%&),
*EERT (2016), (77277 v yavidheE®n?]. pp.7-8.
5 1(2022), “Shein : Fast-fashion workers paid 3p per garment for 18 -hours days, undercover filming in

China reveals”. https://inews.co.uk/news/consumer/shein-fast-fashion-workers-paid-3p-18-hour-days-

undercover-filming-china-1909073 | (2024-01-30 BH{%&),




FRERK Y EFSHUISALE 2 R 7 e 777 4 2023 SN (Ev 1)

¢ EHE ST A (UNCTAD), “ANEW TEXTILES ECONOMY”
https://archive.ellenmacarthurfoundation.org/assets/downloads/A-New-Textiles-Economy.pdf .
(2024/01/30 (%),
T - TF5 47 (1978), “Marimekko Spirit -Elamantapa <~V A v I DELH LY -",
https://www.a-quad.jp/exhibition/087/p15.html . (2024/01/30 %)

8 M. Halme (2019). “Finland is well positioned to become a world leader in the responsible textile and

fashion industry”. https://www.aalto.fi/en/news/finland-is-well-positioned-to-become-a-world-leader-
in-the-responsible-textile-and-fashion . (2024/01/30 BH%)

9 Statista (2023), “Apparel — Finland | Statista Market Forecast”.
https://www.statista.com/outlook/cmo/apparel/finland#key-players , (2024/01/30 &)

23 3k
- M. Halma (2019), “Finland is well positioned to become a world leader in the responsible textile and

fashion industry”. https://www.aalto.fi/en/news/finland-is-well-positioned-to-become-a-world-leader-

in-the-responsible-textile-and-fashion . (2024/01/30 B{%&),

T - F7 47T (1978). “Marimekko Spirit -Elamantapa <V A v 2 DELH L &Y -,
https://www.a-quad.jp/exhibition/087/p15.html .  (2024/01/30 [%&)

- KRB (2012). [7 7R 77 vy avicsd 34 @M o 2/ =X L-INDITEX #: ZARA 0%
Bz duivic- ). TEREERRE thaflRl. 55 47 & 25 IRMKR%¥E. pp. 97-113,
https://researchmap.jp/alitalia/published_papers/4148964. (2023/1/10 B%).

- 7uA4 b b=~y (2022), MMRO/NFEET v * v 7 2023,
https://www2.deloitte.com/jp/ja/pages/consumer-business/articles/dis/gpr.html (2023/1/29 BIE).,

- PRI (2016), 77 A7 7 v vavided@nw?], agv X,
- MU (2012), [77 A L7 7 v va vy CEFREOWETE ], HELXTRBIRAVIZILE, 5 26
. pp. 39-54,
+ Statista (2023) , “Apparel — Finland | Statista Market Forecast”.
https://www.statista.com/outlook/cmo/apparel/finland#key-players . (2024/01/30 BHE),

10



7 4 v 7 v FANDERICH 2 lifE@l o R ik (207084H K3k SEE)

5k
EILIE RS
1. What is your age group?
20 LA
20 1% ~29 1%
30 7% ~39 %
40 1% ~49 1%
50 1% ~59 %
60 7% ~69 %
70 A E
2.  How often do you buy new clothes?
IKHEAT S
MV E e
1 & Aicglel
T EL A

3. How long does it take from the time you buy clothes to the time you give them away?
1A
FHiz L
2 4
3 fF~5 F
10 4F
BEohie{ k2% T
LY FREE S E T

4. Where do you buy the most clothes?
F =k
YaybvriE—
ToN—=FAVIFRMT
Y FANYFRLT
FvidvvavT

Z DAl

5. What is the key to buying clothes? (#E#[0l&w])
HERETE
THA Y
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How much money do you spend on clothing purchases over a six-month period?
50 z—m LT

50 25 100 = —w=

100 225 300 = —1u

300 25 500 = —°n&

500 = —w Ak

If you have any other comments or opinions about "Finnish people's different values of fashion",

please describe in below form. (Egif)
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